
˜What exactly is the PPI?

It’s a 2- or 4-page printed interview written by me all about 
YOU!  It’s done in short Q&A format that tells your story in the 
most interesting and compelling way.  It’s a totally unique item 
with unlimited shelf-life...and it’s easy and fun to do! 

˜How do I use it in my seminars?

You put the PPI in your handout packet and people will read all 
about you before the seminar even starts.  Then they will take it 
home and re-read it.  It adds gravity and impact to your 
workshop and will increase your appointment ratio. 

˜Why does this work so well?

The PPI helps you create a personal and professional bond with 
that audience.  It tells your story without you having to tell it. 

 BUT...(and this is very important!)  You can’t take a lot of time 
to talk about yourself.  In fact, if you do a giant commercial 
about you, your team, your unique process, etc., you come 
across as way too salesy and your business results suffer badly. 

So the question becomes: How can you tell your full story in a 
compelling and exciting way that lets the audience know what 
makes you special and different and why they should come to 
see you?  That’s exactly what the PPI does! And what’s more 
amazing is that it does it better than you ever could by telling 
your story live.   

˜How would I use it with my workshops? 

In a live event, you would give it to people as part of their 
handout packet when they arrive.   For virtual workshops, you 
could email it either in advance of the program or as part of 
your post-event follow-up. Then during the event, you might 
say something like this:

Folks...the goal of our workshop tonight is to 
share some critical ideas about “Taxes in 
Retirement” (whatever your topic) and we have a 
lot of valuable information to cover.  

The purpose of tonight is NOT to do a massive 
commercial about myself.  If you would like to 
know more about me and my team, please read 
the interview that’s included in your packet.  

I think you will be quite intrigued by our story.  It 
might help you understand how we do things at 
The Smith Group and why I am here tonight 
teaching this critical important subject.” 

That’s pretty much all you need to say.  They will read your PPI 
because they are truly interested to know who you are and 
because you graciously did NOT waste their time to blow your 
own horn.  Also because they are sitting there with nothing to 
do before you start talking. 

˜Who does the interview?

The friendliest “reporter” you will ever find...ME!  I will ask 
you all the questions you are just dying to answer about 
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yourself, your team, how you do business, what makes you 
special and different from other advisors.  

We can talk about anything, no subject is off limits. This is 
YOUR story.  We can talk about your family and your personal 
history (prospects love that!). You can share life stories about 
the formative experiences you’ve had growing up or even 
things you did in a previous career.  The goal is to build a bond 
with your prospects, and when they read your story...that’s the 
inevitable result. 

˜But print is so old-fashioned!

Wrong!  Print actually enhances your stature and credibility.  
And because printed material is permanent, it gives you one 
major benefit that other formats can’t match... REPETITION! 

People will read and re-read segments of your interview 
several times.  That’s why we design the interview in a short 
Question & Answer format, which is the most readable 
structure there is. 

The PPI allows people to absorb your story at their pace.  
There’s no rush to hurry up. This relaxing experience coupled 
with the “Re-Read Factor” is 
extremely powerful and can only be 
done with a well-written printed 
piece.  

˜How do we conduct the 
interview?

There are two ways. First, we could 
do it live over the phone or Zoom.  I will record the entire 
conversation, create the interview and send you a draft for 
approval.  

Second, you could pick whichever questions you like and write 
your answers in a Word Doc. I will create the interview based 
on that and send it back to you for approval. The Word.doc is 
faster but it’s your choice and either way works fine. 

˜What kinds of questions will you ask me? 

You can see some of the “Sample Questions” on the following 
pages, but you are not limited to these at all.  The goal of the PPI 
is to talk about whatever you want people to know.  It’s my job 
to illuminate the most intriguing parts of your story.  Often 
these are things that you might think are trivial, but told in an 
interesting way they become very compelling to an audience. 

˜Like what for example?

Many advisors tend to downplay their professional skills or the 
most fascinating parts of their personal life because they don’t 
want to sound like they’re bragging.  But there are ways to 
phrase the questions or highlight the most remarkable qualities 
about you without coming across as self-aggrandizing.  

Also, people love to hear about experiences you may have had 
in a prior career.  If you did something else before becoming an 
advisor, we can play up those valuable life lessons and skills 

and talk about how they inform and guide your work today.  It 
can be a very rich story angle! 

˜What about personal information? 

Readers love to know more about you, your family, your roots 
in the community, the groups you might belong to or support. 
They like to see you as one of them, a friendly neighbor and 
someone who understands their world.  So we can definitely 
highlight some of those aspects if you wish.   

˜But my story is pretty boring and ordinary.

Most people think that but they’re wrong.  Your story is far 
more fascinating than you imagine.  You just think it’s dull 
because you’ve lived with it all your life.  I will find and 
highlight the best parts.  People don’t expect you to be a rock-
star.  But I promise there are parts of your professional or 
personal story that can be extremely compelling if framed 
correctly.  It’s my job to bring that out. 

˜So what does the PPI cost?

The standard 4-page PPI is $1,600 and the 2-page piece is $900.  
Most advisors opt for the 4-page 
piece interview.  It’s much more 
comprehensive and allows us to 
really get deeper into your story.  In 
either case you don’t pay until it’s 
all done. 

˜What about Compliance?

We have a 100% track record with Compliance and have never 
failed to get approval on a PPI, even with some difficult 
financial firms like wirehouses and banks.  And if your people 
don’t approve it...you don’t pay!  So there’s zero risk to you.  

Actually, Compliance loves this process because I’m not some 
random reporter trying to catch you in a scandal.  We will make 
Compliance happy and we’ve never missed!  

˜What about pictures?

Pictures are very important and I’ll take anything you have 
about you, your team, your office, you speaking at a workshop, 
your company working at a charity event, you doing your radio 
show or enjoying a favorite hobby...etc.  The list is limited by 
your own creativity.  We generally need at least one good shot 
for the cover but the rest is up to you.   

˜Can I include family pictures? 

Absolutely...family pictures are fabulous!  The more the better.  
Audiences love to see you both a professional and a regular 
person with many of the same interests they have themselves. 

˜How many pictures do we need? 

A typical PPI will use 5 or 6 photos, but it’s better to send me 
several to choose from.  You can email them, upload them to 
DropBox, or send a thumb-drive and I will return it to you. 

How does it work?

“An article is between 10 to 100
times more valuable than an

advertisement!”

“An article is between 10 to 100
times more valuable than an

advertisement!”
Michael Levine in Guerilla P.R.Michael Levine in Guerilla P.R.
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How does it work?

˜Can I use pictures from my website?

Sure...but we want you in the photo.  Have someone take some 
shots with a decent camera and I will edit them as necessary. 

˜Can we customize the PPI for different 
audiences?

Now you’re thinking.  Absolutely YES!  And that’s another 
major benefit.  You can focus your PPI for a specific target 
market.  We’ve done PPIs for advisors who specialize in 
certain demographic groups, specific companies, industries, 
professions and communities.  Any group you want to work 
with can be the focus of the interview.  Or you can do separate, 
customized interviews for a small additional fee.  

˜What are some other ways to use the PPI 
besides seminars and workshops?

Basically you’re going to want to send the PPI out to everyone 
you know and meet for the rest of your career.  You could use it 
as a stand-alone direct mail piece or as part of a target 
campaign we call “The Binder Strategy.”  This is a very 
focused program directed at high net-worth “elephant” 
prospects that is producing remarkable results.   

The PPI should also be part of your “Referral Guide.”  And 
you should send to every client as well...because most of your 
existing people would love to learn more about you.   

˜Can I put the PPI on my website?

Yes. The PPI can be formatted to be used as a blog post or 
article.  But it usually works best as a downloadable pdf file.  

˜Can I send my PPI to the local press or 
magazines? 

Absolutely!  Local press is always looking for well written 
content.  One advisor had a regional magazine run it as a story 
in one of their issues that went out to over 100,000 people! 

˜What will I receive when the piece is done?

You will get a high-resolution PDF of the interview that you 
can take to a local printer and print as many as you like.  I can 
also print the copies for you for an extra fee.  But it’s probably 
faster and cheaper to go local.  

˜Can I just print them myself?

Sure, but the 4-page piece generally looks better on heavier 
tabloid-size paper.  Your office printer may not be able to 
handle that size. 

˜Can I make changes if I need to? 

Yes...and we can usually do them within 24 hours.  Maybe you 
hire a new teammate, move, or change phone numbers. 
Whatever the change...it’s easy to do and most are totally free. 

˜  How long does it take to do a PPI?  

I can usually get you a first draft in less than two weeks.  How 
long Compliance takes is anyone’s guess.  But I know what 
they’re looking for and approval is usually very quick.

˜Why have I never seen this before? 

Mainly because I invented it and this takes some skill to do 
well.  Also, you want someone who knows something about 
our profession to write your interview.  An outsider wouldn’t 
be able to identify the most valuable parts of your story and 
craft them into a great piece for prospects and clients. 

˜What if I have other advisors on my team?

We can do a single team piece or individual interviews for each 
member.  It depends on your team structure and how you plan 
to use the interview.  There’s usually a discount for individual 
interviews if you decide to go that direction. 

˜  Couldn’t I just write my own piece? 

Sure.  But writing your own “puff piece” is not nearly as 
valuable.  Having an independent third party actually 
interview you and write the article carries a lot more weight 
and credibility.  It just makes you look more impressive. 

˜Does this actually get published in a 
magazine somewhere? 

No...it’s totally private and for your use only.  To get an 
interview in a magazine or newspaper would take an actual PR 
agent and costs several thousand dollars.  Plus you wouldn’t 
have the creative control over the story as you would with the 
PPI.  And Compliance could have a problem with it.  Getting 
press can be a great business strategy, and I can recommend a 
super PR person who can help you.  But it’s a very different 
animal. 

˜How can I get started?

Just call me or email me and we can set up a call to answer all 
your questions and get a feel for the direction you might like to 
take the piece.  It’s totally painless.  

˜Can I see some other samples?

Yes...just email me and I will send you a “sample pack” of 
other PPIs.  They will give you a sense of what’s possible and 
what other advisors have done.

˜  What if I have more questions.

Call or email me anytime.  I’m eager to help you. My direct 
line is 774-571-8215 or frank@maselligroup.com. 
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How does it work?
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- With inflation coming back and interest rates rising
what do you recommend for reliable income?

- What do you think about “Crypto-currencies” 
as an investment? 

Here are some sample questions we might use, but we’re not limited to these!   We can
take the interview in any direction that tells your story in the most interesting way. 
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